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People Now Spend More Time Watching Their Phones Than
Watching TV
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Could this be the moment that television officially lost its spot as America's favorite medium? A survey by InMobi, a
mobile ad company, of 1,055 people asked how much time they spend interacting with all forms of media.

Users responded that they watched TV for 141 minutes a day. But they spent 144 minutes a day—26% of the nine
hours they used various media—with their phones.

And, of course, they turned it into an infographic: G GC.
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5 ways mobile devices have
changed the way Americans
consume media

1 | Mobile devices are the #1 channel for media

US mobile web users consume an average
of 9 hours of media daily. Mobile devices
represent 26% of this time.
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4 | Comfort with mobile advertisirg is a!real:l\f greater than T‘u' or online advertising and impacts purchase decisions
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5 | Mobile impacts consumer behaviors throughout the purchase path
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Source: InMobi & On Device Research, Mobile Media Consumption Research, 02 2012
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